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      A note from

the CE
I am excited to present the refreshed Chamber magazine which focuses on our wonderful 
city and celebrates the many people and businesses driving our economy.

In this edition our business leaders 
share their stories and highlight 
what they are passionate about.   
Through this collective passion 
and drive, our city is continuing to 
experience strong growth achieving 
4% GDP growth over the year to 
March 2018.  This is well above the 
national average sitting at 2.7% p.a.

When I stepped into this role, I 
felt we did not celebrate our city 
enough.  We did not share our 
business stories enough.  In fact, 
we were the best kept secret in 
New Zealand!  It became clear that 
no-one knew we were outperforming 
the GDP national average by 
1.3%.  And I found this out when I 

engaged with key agencies to get 
them to focus on Rotorua. Without 
exception, they were all surprised 
about how well Rotorua city is 
performing.

Having come from tourism where 
we work collectively – collaborating 
to compete nationally and 
internationally – we showcased the 
many wonderful things this city has 
to offer including our people, our 
land, our culture.  I strongly believe 
we need to do the same for our 
business economy.

We have developed this magazine 
to show our innovation, technology, 
millennials doing amazing things, 

leading the way with Reo Rua – our 
bilingual journey, working with AirNZ 
and other national organisations to 
encourage everyone to be excited 
and engaged with our city.

By working together, we are stronger, 
and we will unlock the potential of 
our amazing city.

Ngā mihi
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Rotorua
Moving forward
Rotorua’s economy is continuing to experience strong growth, with latest figures 
showing the city is outperforming the national economy.

The news comes as several 
key projects sit on the horizon 
including the development 

of the $30 million Wai Ariki 
Hot Springs and Spa, which is 
currently underway, as well as the 
redevelopment of Scion and the 
announcement of the national 
forestry hub, Te Uru Rākau, in 
Rotorua.

Just released preliminary data from 
Infometrics shows GDP growth of 
4% over the year to March 2018. 
While growth was slightly less 
than the average for the Bay of 
Plenty region, it sits well above the 
national average of 2.7%pa.

The local Chamber of Commerce 
says Rotorua is clearly in growth 
mode, and with this comes a  
great problem to have – the need  
to unlock land to further develop  
the city’s commercial and  
housing sectors.

“It is good to see early development 
interest for industrial parks and 
we are in the very early stages of 
attracting heavy industry.  We need 
to develop industrial parks in a way 
that is not disruptive; but rather 
complements our fantastic lifestyle 
and protects our tourism sector.

Additionally, Rotorua has a very 
strong manufacturing sector 
supporting our forestry industry 
and new industrial parks will foster, 
support and grow the development 
of this part of our economy.”

The March Infometrics report 
highlighted the tourism industry 
as the biggest driver of economic 
growth and employment in the 
Rotorua district and indicators of 
tourism have all ticked up over the 
past year. Tourism spending rose 
9.0% over the year to March 2018 to 
reach $823 million and guest nights 
in commercial accommodation 
were up by 6.7%.

Meanwhile, Airbnb guest nights 
have increased by a massive 67% 
in summer 2017/18 compared with 
the previous summer.

Electronic card retail spending in 
the Rotorua District, as measured 
by Marketview, increased by 
5.6% over the year to March 2018 
compared to the previous year, 
nationally there was an increase  
of 4.5%.

According to the Infometrics data, 
key parts of Rotorua’s primary 
sector continue to enjoy solid 
returns with forestry prices sitting 
at record highs in New Zealand 
dollar terms, as local and export 
demand is high. Infometrics 
estimates show that the dairy 
payout in Rotorua is expected to 
total $335m in the 2017/18 year, 
compared with a payout of just 
$204m two years ago.

4
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In September, SCION will break ground for the new and exciting Innovation Hub, which will include tenant 
space available from September 2019
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Air New Zealand’s
commitment  
to Rotorua
70 years on from its first flight into Rotorua, Air New Zealand is continuing its 
commitment to the city, responding to pressure from the business community to 
reintroduce a crucial flight.

Air New Zealand Regional Affairs Manager, 
Ian Collier had been consistently getting 
the same message – bring back our early 

morning Wellington flight.

It didn’t matter who he was talking to – whether 
it be the Mayor, business leaders, the Chamber of 
Commerce or others in the industry – the request 
was loud and clear.

So it is little surprise that the announcement of 
the reintroduction of the early morning service 
has been met with such positive feedback, and 
while Mr Collier can’t divulge numbers he says the 
move has been received well, particularly by the 
business community.

Rotorua’s collaborative approach has been 
highlighted by Air New Zealand as a key to 
achieving the route decision.

As part of my role as Air New Zealand’s regional 
affairs manager, I meet with mayors and regional 
stakeholders all over New Zealand every week, 
and that includes regular visits to Rotorua.

After consistent feedback from the local 
community, we worked to reinstate the early 
morning weekday service from Rotorua to 
Wellington to enable a full day of business in the 
capital. This was the result of working closely with 
the local Chamber, airport and council, including 
Mayor Steve Chadwick.
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“The link between Rotorua and 
Wellington is an important issue 
for Chamber members and this is 
something we have taken seriously.”

Mr Collier says Rotorua is an 
important destination on the 
airline’s domestic network, so the 
relationship between the city and 
the airline is vitally important.

“The city is a leading tourism 
destination with Air New Zealand 
playing a critical part of the city’s 
infrastructure.”

While he was critical about 
Rotorua’s lack of progress in the 
past, telling a group in 2013 that
 an issue facing Rotorua is that 
it “has not changed”, he says the 
progress that has been  

seen over the past five years has 
been “significant”.

“The council has been very  
proactive in revitalising Rotorua’s 
central business district and we 
believe it is having a positive 
impact.  The city has also been 
strong in presenting and having an 
aligned proposition around tourism 
focused on health and wellbeing, 
adventure mountain biking and 
contemporary Maori culture. 

“These marketing pillars help 
us understand where the city 
wants us to put our efforts in 
terms of marketing the region. 
Some examples are the success 
of Crankworx and the significant 
investment which has been put into 
Te Puia.

Mr Collier says he believes the city 
should continue to align itself on 
what it is best at and continue to 
leverage the assets it has to ensure 
continued strong demand for flights 
into and out of Rotorua. 
 
“Some of the other advantages in 
Rotorua having a strong relationship 
with Air New Zealand include the 
ability to market the region both in 
New Zealand and offshore.  

“We have recently developed a 
second version of our Regional 
Brand Toolkit which showcases 
the diversity of all our regions – 
including Rotorua – and to help 
everyone understand what each 
region stands for.”
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 AS A CITY AND 
AS A NATION, WE 
NEED TO BECOME 
LESS HUMBLE AND 
START SINGING OUR 
SUCCESSES LOUDER 
AND IN THE RIGHT 
SPACES. THERE ARE 
THINGS HAPPENING 
IN OUR CITY THAT 
WE DON’T KNOW AS  
A COMMUNITY. 

8
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Pipiana Whiston
Means Business
Breaking management norms to make a difference

Pipiana Whiston is the first to 
admit her career story isn’t one 
of “following your passion”. 

Instead, it’s an example of hard 
work paying off, and the benefits 
which come from making the 
most of opportunities, listening to 
encouraging mentors and making 
the most of good circumstance.

Pipiana, who has spent almost a 
quarter of a century working at 
Rotorua’s Millennium Hotel where 
she is now its general manager, 
has become a notable and strong 
businesswoman building a 
successful career in the industry. 

Over the years Pipiana has worked 
with some inspiring people leading 
to the development of rare and 
valuable skills which has seen  
her reach her role as the hotel’s  
general manager and, now allows 
her to positively influence the 
Rotorua community.  

Pipiana started at Millennium  
Hotel Rotorua in 1991. Since then 
she has developed skills and 
knowledge which has led to the top 
job. Reflecting on the early days 
at the hotel, she admits she never 
aspired to work in the hotel industry, 
“but rather fell into it”.

Pipiana says her journey did not 
start out as a “follow your passion” 
career choice but after amazing 
opportunities, good circumstances 
and encouraging mentors, Pipiana 
has discovered a role she loves. 

“The industry’s interesting, 
vibrant and ever-changing nature, 
coupled with opportunities to 

help and develop the people I lead 
-professionally and personally- 
and the luxury of diving deep and 
becoming a specialist across all 
hotel departments, makes my career 
both interesting and rewarding.” 

Pipiana recalls the long hours 
and hard work she put in at the 
beginning of her career, which 
helped her to realise there is 
no magic bullet to creating a 
successful career. 

With all of her experience and 
expertise, Pipiana is doing  
business differently, taking a 
mandate to give back. 

“Being a good manager is all 
about give and take, not rules and 
contracts. Life does not read like the 
manuals created for our roles -we’re 
people dealing with people.”

She attributes a lot of her 
management style to the intrinsic 
qualities which come with being a 
woman. 

“As a woman in leadership we 
express a nurturing nature - not to 
say men aren’t empathetic, but my 
femininity lends itself to being more 
in tune with people’s emotions.”

She would like to think this style 
has led to the significant increase 
in retention of staff since her 
appointment. 

Despite this, Pipiana says there 
is one challenge both she and the 
wider tourism industry face - the 
ability to find local employees. 
Pipiana can’t stress enough the 
importance of young people looking 

outside the box when considering 
their career choices. 

“Industry needs to start promoting 
opportunities, starting at a school 
level. We need to reframe our 
thinking around the tourism industry 
and start to see the opportunities in 
our own backyard.

“There is not a one size fits all way 
to build a successful career, you 
do not have to go to university, or 
have a set of existing skills. It is 
important that young people know 
they have a story to tell and can 
achieve anything.

“Our unique stories, culture and 
language are our secret weapon 
we should be sharing with 
visitors, tourists appreciate this 
genuineness. Tourism isn’t about a 
single product, it is about authentic 
people sharing insights into their 
lives.

“Over the last few years Rotorua has 
become the mountain bike capital 
of Australasia, but where are all the 
bike manufacturers? We need to be 
using our tourism environment to 
inspire young people and ingenuity 
in all areas of business.”

If young people are willing to put in 
the work the opportunities are here. 

“No one at the Millennium started as 
a manager, they all trained internally. 
There is nowhere else that has 
produced five general managers 
through the ranks. Anything is 
possible for those that are willing - it 
is all a mindset.”

9



In pursuit  
of innovation
Kilwell

Tucked away in its Te Ngae Rd 
location, it comes as no surprise 
to chief executive Craig Wilson 
that some still consider the 
business as simply a supplier of 
fishing gear.

While Kilwell Sports remains 
one of the country’s largest 
distributors of fishing tackle, 
firearms, ammunition and outdoor 
related products, Kilwell Fibretube 
offers an array of tubular, fibre 
glass, graphite and composite 
products from its origin in 1968 of 
producing fishing rod blanks.

These days Fibretube creates 
products as diverse as parts for 
frigates in Asia, poles for smoke 
detecting devices in the UK, 
robotics and an array of masts.

“We’ve gone from making rod 
blanks to all manner of weird and 
wonderful things. Fishing blanks 
are now less than 5 per cent of  
our manufacturing.”

Even changing sporting trends 
have impacted the business. 

While once it was making a huge 
number of windsurfing parts, 
these days it’s almost none, Craig 
says. Rowing oars and paddle 
shafts are main stay of the 
business, as are sailing masts.

As well as practical pieces, a 
sculpture created by Kilwell 
Fibretube sits on Sir Michael Hill’s 
golf course in Queenstown, while 
another 3D printed work will take 
pride of place in the new Hemo 
roundabout. 3D printing has been 
a big change – two years ago it 
wasn’t used at all.

“By far our biggest market for 
Kilwell Fibretube is Australia, 
followed by the UK and USA. Sri 
Lanka, South Africa and Europe 
are other key markets. We don’t 
have any sales staff overseas, 
so the business is all secured 
through word of mouth.”

The family owned business, now 
in its third generation, has had to 
adapt as the industry changes, 
Craig says. 

“We make an excellent quality 
product. While some customers 
will seek cheaper options they 
often end up coming back for the 
quality. We’ve kept customers 
by listening to them, figuring out 
what their problem is and what we 
can do to solve it.”

By really understanding the 
materials they work with, and 
not being afraid to try something 
different, they are better able to 
recommend solutions to clients. 
The business works closely 
with Scion around material 
development and testing.

Craig says a very special asset  
for the business is its staff with 
many long serving employees; the 
average staff member notching up 
16 years.

“It shows we are doing something 
right, they take a real sense of 
pride and ownership.”

10

It may have been a passion for fly fishing and  
providing New Zealander’s with the very best rods that  
spurred Kilwell into existence, but it is the pursuit of  
innovation and constantly adapting to change which  
has kept the business going for 85 years.
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Kilwell’s Carbon Fibre Tubing

Moulds made using a 3D printer 
used in composite fabrication
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Rotorua’s Chamber of Commerce 
knows that by working together 
Rotorua is stronger.

The chamber
Board
With a reset vision, mission, 

promise and goals, the 
Chamber is led by a strong 

commercial board with renewed 
energy, passion and commitment to 
making Rotorua great.

The 13-person board chaired 
by John McRae includes a mix 
of strengths and backgrounds, 
representing differing business 
and industry sectors, and local iwi. 
With board members all working 
in Rotorua, they have a strong 
understanding of what is happening 
in the city and have a keen passion 
to see Rotorua succeed.

With the vision of leading and 
partnering for economic and 

business growth, the Board has set 
the lofty goal of being the fastest 
growing regional economy in 
New Zealand and is committed to 
unlocking Rotorua’s potential, John 
says.

“By working together with 
businesses, the whole city and 
its economy is stronger. We are 
working hard to engage with 
business leaders, ensuring the 
Chamber is both relevant and 
credible as the voice of business 
locally.

“A key role of the Rotorua Chamber 
is advocating for the local business 
sector. By working with key 
stakeholders, local and central 

Government agencies, we can help 
bring about positive change for the 
Rotorua business community.”

Rotorua Chamber of Commerce 
president, John McRae says the 
Chamber has been fortunate to  
have had Allison Lawton in the role 
and to have added significant value 
to the Rotorua Chamber brand and 
value proposition.

“Allison has brought energy and 
a strong can do attitude. She has 
utilised her strategic skills to lead 
the Chamber to the position we  
find ourselves in today. It has been  
a privilege to work alongside her,  
to help achieve the Chamber’s 
strategic goals.”

From left to right: 
Luke McLean, Simon Collett, Bruce Thomasen, Allison Lawton (CE), John McRae (President), Jos Pemberton (Board Secretary), Leon Fourie,  
Bryce Heard and Gavin Long
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MICHELLE URQUHART
JP LLB(Hons) BCom AAMINZ

www.sharptudhope.co.nz

Michelle is a trained Mediator and an 
Associate of the Arbitrators’ and Mediators’ 
Institute of New Zealand and has extensive 
experience in settling a wide variety 
of disputes. 

PH: +64 7 928 0786
EMAIL: michelleu@st.co.nz

Mediation is a cost-e� ective way to resolve 
confl ict and reach agreement between parties. 

Sharp Tudhope o� ers a fi xed price, half-day 
mediation service with trained Mediator 
Michelle Urquhart, assisting parties to resolve 
commercial, contractual, employment and 
rural disputes in a cost-e� ective way. 

FIXED 
PRICE
MEDIATION
SERVICES

$750 
plus GST* 
*Cost includes a written 
agreement between 
both parties at the end 
of the mediation. 

Travel costs & meeting 
room expenses 
are additional.

CONSULTING AGENCY
MANAGEMENT

www.avidagency.co.nz

To grow your business today, call Allison 
on 021 748 450 or email 

enquiries@avidagency.co.nz

Tourism

CEO and Senior Executive Leadership

Government Technology

Grow your business...

by working smarter.

Feasibility Studies

Manufacturing

WHAT WE OFFER

Our skills and experience can help with… 
 • Strategic and business planning

 • Marketing expertise

 • Improving systems and processes

 • Financial literacy

 •  Customer and Stakeholder engagement

 • Staff empowerment

 • Business lifecycle journey

 • Mentoring and coaching

SMART ONLINE COACHING TOOL

It takes five minutes to discover five areas for 
business improvement using... 
 • 27 diagnostic tools 

 • Customised dashboard 

 • Specific action plans

 • Driven and supported by high level real time 
  online coaching

It’s 2018... and what
a year it’s going to be!
At BJ Ball, we are excited to be celebrating our 
100th birthday this year! Yip, that’s 100 years in 

paper (and of course other things)!

Thank you to all of our amazing customers, 
fellow paper geeks and loyal supporters that 
have stood with us throughout these years! 

We appreciate you!
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On her recent visit…

I was pretty impressed. There’s 
innovation happening everywhere 
here – you just have to chat to any 
local business owner to know they 
are natural problem solvers. It’s 
great to see the town’s leadership 
really starting to identify the region’s 
economic strengths and how it can 
lift innovation.

We’re seeing fantastic products 
and potential coming through 
on the start-up front. But we 
have a job to make sure they are 

connected to the right technical and 
commercialisation support. On the 
other hand, we have established 
businesses which are driving 
Rotorua’s economy but there is a 
lot of potential for us to turn up the 
innovation dial.

On Rotorua’s business 
potential… 

Agriculture (including forestry 
and fishing) and manufacturing 
are the two biggest industries in 
Rotorua (11.4% and 10.8% of GDP 
respectively). But they also face 

significant challenges on many 
fronts, which is why I popped in to 
see some of these firms when I  
last visited. 

Rotorua manufacturers, like others 
across the country, have in the past 
struggled to keep operations from 
moving overseas due to increasing 
international competition. That’s a 
scary thing when you think about 
the level of employment that relies 
on the sector. 

The pace of change coming our way 
with global technology disruption 
will bring great challenges for 

Callaghan Innovation chief executive 

Vic Crone
spent time in Rotorua recently, visiting Rotorua businesses and seeing how 
the city was progressing. Here Vic shares her thoughts on her visit, what has 
impressed her about Rotorua and where the potential lies. 

14
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these industries from offshore, 
but also significant opportunities 
to help these firms flip the switch. 
Technology and science can help 
these businesses solve complex 
problems, create competitive 
advantages and ensure they 
continue to thrive while sustaining 
local employment. 

Tourism innovation is a great 
area of opportunity for Rotorua.
Business leaders recently met 
with Callaghan Innovation and 
spoke of the increasing innovation 
and collaboration within the 
local tourism industry. They see 
that product development and 
innovations have potential beyond 
solving a specific problem. There is 
an opportunity here to work with the 
developers to commercialise their 
intellectual property, some of which 
would have strong export potential 
and even commercial value across 
other industries.  

On innovation support for local 
businesses…

As New Zealand’s innovation 
agency, Callaghan Innovation 
partners with ambitious businesses 
of all sizes, delivering a range of 
innovation and R&D services to 
suit each stage of their growth. 
Our staff includes more than 
200 of New Zealand’s leading 
scientists and engineers, as well as 

experienced business innovation 
advisors. Their job is to empower 
innovators by connecting people, 
opportunities and networks, and by 
providing tailored R&D solutions, 
skills and capability development 
programmes, and R&D grants  
co-funding.

To ensure access across New 
Zealand, we run a Regional Business 
Partner (RBP) Network together with 
New Zealand Trade and Enterprise. 
Here in Rotorua, you have Phil 
Becker and the team at the Chamber 
of Commerce who are more than 
happy to provide advice.  They are 
often the ‘front door’ for businesses 
coming in and accessing Callaghan 
Innovation support for the first time.

We currently work with a number of 
businesses in Rotorua spanning a 
range of sectors including digital, 
food and beverage, health, agritech, 
manufacturing and energy. If local 
businesses would like to find out 
what support may be available they 
can find out more by registering 
on the Regional Business Partner 
Network website to be contacted by 
one of the advisors.

On her best innovation advice

There are opportunities out there 
for every type of business, in 
every industry and at every stage, 
to create value with innovation. 

Our key piece of advice for all our 
customers is to cut out all the  
noise and focus on a specific 
problem or set of problems you  
are trying to solve. 

For example, you may be looking  
at improving staff safety, improving 
the flexibility of your product, 
reducing wasted time and resource, 
validating your product claims with 
scientific research, better customer 
service, automating some workshop 
processes, better managing 
inventory, or monitoring livestock 
and pastures. Once you identify  
the key problem, you can start 
exploring options and making the 
right connections.

Most of the time businesses just 
don’t know where to start. Our 
advice is to reach out for support 
and connect with your innovation 
ecosystem. Whether organisations 
like Callaghan Innovation, the 
Rotorua Chamber of Commerce, 
other government departments, 
universities, and especially other 
businesses, there are valuable 
connections, lessons, and resources 
out there that can help you.

A visit to Red Stag to view their state of the art sawmill.

15
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30 White Street • Rotorua 3040 • New Zealand
P: 07 350 2376  E: sales@dbprint.co.nz  W: www.dbprint.co.nz

Contact Ros, Anna or Glen for any 
Promotional Products you should require.

GET YOUR BRAND 
NOTICED WITH 
OUR RANGE OF 
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William London’s work ethic mixed 
with a commitment to learning 
and development has seen him 
become a leader of innovation and 
3D printing technology. 

Eighteen years on from starting his 
career at Kilwell Sports and Kilwell 
Fibretube Ltd in an entry level 
role, yet eager to learn, William 
is now the organisation’s special 
projects/fabrication manager.

William has worked in all Kilwell’s 
departments, working his way up 
and developing a very specialised 
skill set. 

A humble young man, who is not 
afraid of hard work, his role goes 
far beyond the nine-to-five. 

“I don’t come to work to  
work, I come to work to play,”  
says William.

 “I now have a lot of responsibility, 
but I love searching for new 

technology and opportunities.”

Weekends and late nights 
are spent in research and 
development, which means when 
faced with a challenging project 
William has the ideas and skills to 
drive and lead. 

One of these projects is 
the sculpture for the Hemo 
Roundabout, designed by Te Puia | 
New Zealand Māori Arts and Crafts 
Institute for the Rotorua Lakes 
Council.

The Council had trouble sourcing 
a firm to construct the roundabout 
sculpture and on hearing this 
Kilwell stepped in. William’s 
skills and expertise were used to 
develop a solution for successful 
completion with his plan of 3D 
printing the sculpture.

“Who knows, if I am here in the  
next ten years, how the company 
will evolve.”

William is already looking forward  
to the next, “hopefully more 
difficult”, challenge. 

William’s ideas for change and 
improvement stretches beyond 
just internal research and 
development – he’s the driving 
force behind Kilwell’s initiative to 
donate left over supplies to local 
schools and libraries. 

“It is exciting to know we’re future-
proofing the industry and there’s 
another generation eager to learn 
and perhaps considering careers in 
3D printing and technology.” 

William’s managers say he is 
a testimony to what can be 
achieved with passion, drive and 
hard-work. Building up a unique 
set of skills, there are very few 
people globally who have the 
expertise to do what he does. And, 
all of this without ever gaining a 
university qualification.

Youth, Technology, Passion
William London 
A Millennial leading the way in technology and innovation
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Pipi Mā
keeping our language alive

Hōhepa Tuahine and Kristin 
Ross dream to see a 
revitalisation of Te Reo Māori, 

running deep into New Zealand 
culture – and as founders of the 
very successful Te Reo Māori 
speaking dolls, Pipi Mā, they are 
playing a role in achieving that.

The Rotorua based business never 
envisioned their dolls would become 
so successful. In such a niche 
market and with a non-negotiable 
- to keep all business operations 
in Rotorua -they have grown an 
international following, proving 
anything is possible.  

“We were targeting whānau like us, 
with children who only speak Te Reo 
Māori - invested homes and whānau 
who have made the language a main 
means of communication,”  
says Kristin. 

With less than 9 per cent of the 
Māori population speaking Te Reo, 
they only ever saw the business as 
being a small hobby on the side, 
says Kristin.

“Our market place is 9 per cent of an 
already only 14 percent of the whole 
population - a minority of a minority.

From left to right: 
Hohepa Tuahine and Kristin Ross
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While some didn’t believe the market 
was large enough to be sustainable 
long-term, Kristen says they have 
been overwhelmed by the response, 
which has enabled them to grow  
far beyond the boundaries of their 
initial thoughts.

“Recently we set up in a store in 
the Auckland International Airport. 
We are now selling Pipi Mā dolls to 
travellers from all over the world  
and New Zealander’s who are going 
all over the world. Notably, the  
target market for this is actually a 
Western market.

“This growth is a testament to  
the demand for products like  
Pipi Mā and the people in our 
society who are already invested  
in the language.”

Pipi Mā dolls are now being 
exported internationally with 
Australia being their biggest  
market, says Hōhepa. 

“There are a lot of New Zealander’s 
living in Australia. The most I’ve 
encountered is four generations of 
Māori, who were born and are living 
over there with their children and 
have not come home. 

“They’re looking for reminders of 
home, culture, language and identity 

for their children, who have been 
brought up in Australia.”

The idea for Pipi Mā came from a 
place of necessity when the pair 
saw their young Māori preschoolers 
becoming more and more lonely,  
in terms of resources, particularly  
in playtime.

From cartoons to street signs,  
Te Reo Māori was dated and tired 
in day-to-day normal environments, 
so they set out to normalise the 
language for Aotearoa’s Māori 
speaking kids in a fun and  
exciting way.  

Early on they realised that for the 
language to grow it couldn’t be kept 
in a box, but rather it needs to be 
contemporary, says Hōhepa. 

“Pipi Mā is all about the language, 

people buy into it because of the 
brand and the culture that it has 
built. It’s pop culture and these are 
the vessels that carry the language.”

The key driver for Pipi Mā was 
to embed the culture by using 
language as it’s indicator and 
everything else visually aids that. 

Pipi Mā has led the way in Te Reo 
Māori innovation, showing others 
they can do it. 

“We needed to start looking at  
where else we could build up 
industries to contribute to the 
restoration of the language and 
business is another forum.”

With the introduction of the  
Reo-Rua Rotorua Award in this 
year’s Westpac Business Excellence 
Award, it is Hōhepa and Kristin’s 
hope that this is the start of the 
language going deep into people’s 
businesses and lives.
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 KO TAKU REO TAKU 
OHOOHO, KO TAKU 
REO TAKU MAPIHI 
MAURIA 
“My language is my awakening, my 
language is the window to my soul”
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The Chamber
a fresh perspective
Women in Business
Allison Lawton, Rotorua Chamber 
chief executive, says the Chamber 
recognised the need for a strong, 
strategic and supportive business 
women’s network.

“Before launching, we conducted 
research and we feel confident we 
know what will work for business 
women in our community. We want 
to give real depth to the events.”

Ms Lawton says the events  

will include a mix of networking 
opportunities and captivating  
guest speakers.

“A key aim has been ensuring the 
events are meaningful. We want  
to talk about issues relevant to  
women and business, and have 
women leaving feeling empowered 
and energised.”

Ms Lawton says Barbara Kendall 
was a great first speaker to launch 

the series.

Our second speaker was Traci 
Houpapa an inspirational  
speaker who is an award- 
winning company director and  
a recognised industry leader.

Traci has been named as one of  
the top ten most influential women 
in New Zealand agribusiness and 
the Listener’s top ten influencers  
in New Zealand. 
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“She’s dynamic and it’s clear her messages 
really resonated with the audience.”

Traci Houpapa  
MNZM
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Industry Sector groups
A key initiative for the Chamber and 
Board was to hear from the city’s 
sector groups and leaders.

“We wanted to hear their voice 
about issues impacting on their 
businesses, their sectors and 
industries”

As a result a number of sector 
groups were established including; 
 1. Primary Industries, Forestry and  
  Iwi Sector Group

 2. Retail and Wholesale  
  Sector Group

 3. Finance, Leader and  
  Professional Sector Group

 4. Education, Training and  
  Technology Sector Group

 5. Tourism, Hospitality and  
  Accommodation Sector Group

 6. CBD Revitalisation Phase II  
  Sector Group

 7. CBD Capital Investment  
  Sector Group

The sector group discussions are 
ongoing and are providing valuable 
information about issues impacting 
on the city’s business growth.  

The relevance of this information is 
leading directly to formulating the 
Chamber’s strategic priorities to 
drive and influence change with our 
political stakeholders.

We have a group of committed and 
dedicated Growth advisors who are here  
to help business grow.

Our Growth Advisors take a birds-eye 
look at your whole business, then help 
you connect with the right resources and 

experts so you can build capability  
and grow. 

As part of a national network of people 
who can help, we’re your first port of call 
when you want to grow your enterprise 
efficiently and effectively.
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Getting out
and about
The chamber has a range of networking events, speaker series seminars, 
workshops and a whole lot more.  Here are some of the highlights.

Holland Beckett Law | Rotorua Chamber 
of Commerce Annual Golf Tourmanent

Pukeroa Oruawhata Speaker Series
Minister Shane Jones

This year’s tournament, held at Lakeview Golf Club, was won by Hayes 
Intentional. The weather held, the course was challenging, with on course 
refreshments and food provided by Holland Beckett Law and the Rotorua 
Club being appreciated by all.

Our celebrity guest, Barbara Kendall, really got into the day, even though she 
is not a golfer, allowing golfers to have photos with her Olympic medals.

The Chamber is grateful to all our sponsors who provided prizes on the day.

The Chamber’s premium networking event. Earlier this year Te Puia / NZ 
Māori Arts and Crafts Institute hosted the BA5 in conjunction with Māori 
in Tourism Rotorua and launched the Manaaki programme.

“Manaaki Rotorua – Customer Service Our Way” is a joint initiative 
between MITR, Rotorua Economic development Ltd and the Hospitality 
Training Trust, on spearheading this and ensuring training is authentic 
and targeting.

Minister Shane Jones with Rotorua business leaders.

Te Puia | New Zealand Maori Arts and Crafts BA5.

Hayes International golf team with Barbara Kendall

Pukeroa Orauawhata Speaker Series.

Minister Shane Jones, the man responsible for a $3 billion fund earmarked 
for regional development was listed by the Chamber and Pukeroa Oruawhata. 
Jones, who also holds the Forestry and Infrastructure portfolios and is 
Associate Minister of Finance and Transport, was extremely well received. He 
message was loud and clear -”Do not delay. Politicians live in time cycles and 
there are 29 odd months to the next election,” he said.

Jones said he wanted the fund to focus on areas where growth potential 
existed, and said he wanted to make applications for funding as easy as 
possible. “I was hellbent on ensuring the process of allocating this funding was 
not bogged down in excessive red tape.”
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Business after 5 at Te Puia |  
New Zealand Maori Arts and Crafts
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The value in entering the
Business Awards

 • Public recognition of 
  outstanding business success  
  and achievement

 • An opportunity to celebrate their  
  business’ many strengths and  

  unique qualities

 • Category winners receive a  
  trophy to display in their  
  business 

 • Rights to use the 2018 Westpac  
  Rotorua Excellence Business  
  Awards logo for promotion and  
  marketing purposes

Finalists and winners receive:

Benefits
 • A chance to review your  
  business 

 • A unique team building exercise

 • A chance to showcase your  
  business to the local market 

 • Receive independent feedback  

  from expert judges

 • The ability to enter more than  
  one categories as appropriate

“Participating in the WRBEA was an 
exhilarating experience.  Completing the 
entry form provided the prompt to add new 
policies to our operating manual.  ...the 
joy of winning became the highlight of our 
year!”  
– Rotorua Multicultural Society

“A fantastic event to recognise hard 
working businesses within our community” 
– McDowell Real Estate

“The awards were a fantastic experience.  
The process of working through the 
entry, involving the whole team during 
the presentation and celebrating on the 
night was all part of the journey to grow as 
individuals and as a business.  We are still 

proud to tell our Awards Story” 
– Strikezone, Timezone and Megazone

“Fantastic highly motivating team building 
experience with many useful insights; 
up lifting and extremely rewarding for 
the staff to know that their company is a 
Supreme Winner!“   
– Wildland Consultants

“Being part of the Awards was such a 
positive experience for our team and the 
feedback from the judges was invaluable” 
– Adventure Playground

“An awesome night, humbled to be 
acknowledged”  
– Gregg Brown

“The award was an important accolade 
for our hard-working team, it made us all 
incredibly proud and we were all delighted 
to be pointing the spotlight on business 
sustainability.”  
– Rotorua Drycleaners & Apparelmaster 

“It’s easy to know where your strengths 
lie in your business. What’s hard is 
understanding areas for improvement. 
The Awards are a fantastic opportunity to 
helicopter out of the day to day operations 
and regain perspective on where you want 
to grow, improve and succeed.”  
– Pipa Mā 

What previous winners have said
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For all your photocopying needs,  
contact your local Ricoh Account Manager  

Kurt Rossiter 021 564 060

Complete every job, 
every which way.

MP C2004

ROTORUA

Make your next event Iconic
Rydges Rotorua welcomes conferences, meetings, 
seminars, training, trade shows, weddings, receptions, 
social soirees and events. 

Contact Nicola McCarrison for more information.

functions_rydgesrotorua@evt.com | 07 349 5381

AN EYE FOR DETAIL AND 
COMMITMENT TO GREAT SERVICE

With a passion for food and a wide range of handmade 
canapes and recipes, together we can create you a 

personalised menu for your special occasion filled with 
outstanding, in-season flavours catering to your needs. 

Cocktail Parties • Corporate Functions
Weddings • Private Dinner Parties

For food to remember at your next function 
• STOLENBIKE.CO.NZ • 0275 741 903

or visit us at SBC @ Scion Cafe 49 Sala St, Rotorua



STUDIO
bringing great ideas to life.

Paying too much for design work?

Professional design doesn’t always need to come at the 
cost of the big agencies. Get in touch with us to see how 
we can bring your ideas to life, while saving you money.

Get in touch with us today  
info@studio78.co.nz  |  www.studio78.co.nz

We think you are.

Jeremy Sparrow 
Senior Solicitor

DDI 07 927 2758   jeremy.sparrow@hobec.co.nz

Tauranga / Rotorua / Whakatane / Opotiki hobec.co.nz

Employing 
the right skills
Who’s the next person you want on your workforce? 
 Jeremy Sparrow, a native of the Bay, has a world 
of experience in litigation, including a recent stint 
in London honing his skills. Now he can labour 
away on your behalf, specialising in employment, 
civil litigation and health and safety.
You can reach him in our Rotorua office;  
he’s ready to employ his considerable 
talents on your business.
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 Strategic communications

 Crisis planning and 

issues management

 Marketing communications

 Copy writing

 Social media strategy, 

implementation and 

monitoring

 Media relations

 Media training

 Māori engagement

 Internal engagement

 Change management 
communication

 Community and  
stakeholder relations

 Event management

 Reputation management

 Project management and 

administration support

 Communications audit

 Extension of your  

internal team

The magic is 
in the telling

Every business 
has a story…

Shine PR is an award-winning, full-service public relations 
and marketing communications consultancy.  

Our skilled, specialist story tellers can help with…

Contact us today

shinepr.co.nz

021 577 871


